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“Jon Cook's  extraordinary   insight  was  

worth far  more than any other  

branding or  consulting f irm that 

wanted over  $50,000 to coach me."  

Teresa Adams //  Retained Search,  

Talent  Management Advisor  & 

Executive Career  Transit ion 

Consultant ,  Ignite  Engagement at  Work

BOOK JON COOK FOR YOUR NEXT EVENT:  

303.569.8572 |   INFO@KEYNOTECONTENT.COM |  KEYNOTECONTENT.COM/SPEAKING

JON COOK helps thought  leaders craft  and share their  messages to change the 
wor ld .  As a  double-comma copywriter  (over  one mi l l ion words)  and persuasion 
messaging specia l ist ,  Jon works with  speakers,  coaches,  consultants,  and 
powerful  inf luencers to  create l i fe-changing impact.  

Jon Cook's  propr ietary  M3 Inf luencer  framework focuses on:  

Manifesto:  What  fuels  your  passion for  doing what  you do?

Market:  Who needs to hear  from you,  and why should  they l isten to you? 

Message:  How do you share your  content  in  a  way that  creates a  powerful  
connection with  your  audience? 

The M3 Inf luencer  framework and Jon's  double-comma copywrit ing journey 
connects with  audiences through storytel l ing,  bra in  science-based persuasion,  
and proven act ion steps to grow inf luence without  manipulat ion or  'sales s leaze' .  

http://www.keynotecontent.com/speaking/


PEOPLE ARE TALKING ABOUT JON COOK. . .

I f  you are looking for  act ionable,  insightful ,  and pract ical  
content  insight ,  Jon is  your  man.  He did  a  great  job of  
understanding our  audience and making sure h is  
presentat ion catered to them.  Everyone walked away with  
a  'to-do'  l ist  of  i tems to put  into pract ice in  their  
businesses.  I  h ighly  recommend Jon!

"

"
Mike Ruman //  Freelancer  Academy Business Coach

Teresa Adams //  Retained Search,  Talent  Management 
Advisor  & Executive Career  Transit ion Consultant
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Jon Cook gave me extraordinary  insight  to  del iver  a  
powerful  45-minute speech to my audience of  over  400+ 
thought  leader  coaches and consultants in  the ta lent  
management industry .  His  message was worth far  more 
than any other  branding or  consult ing f i rm that  wanted 
over  $50,000 to coach me.

AS SEEN ON.. .

http://www.keynotecontent.com/speaking/


Jon Cook is  the founder  of  Keynote Content,  
a  content  services and strategy agency for  
inf luencers based in  Denver .  Jon and h is  
team help  speakers,  coaches,  and 
consultants craft  and share messages to 
change the wor ld .  He bel ieves inf luencers 
have the power  to  shape every  industry  and 
r is ing leaders need a  consistent  voice to  
achieve last ing impact.  

Jon connects with  audiences as a  featured 
speaker .  He focuses on def in ing the value of  
an inf luencer ’s  voice and the art  and science 
of  craft ing e l ite- level  insight  into compel l ing 
content  through brain  science-based 
persuasion.  Jon personal ly  wrote over  1.4 
mi l l ion words creat ing content  for  
inf luencers from 2011-2017.  His  previous 
background in  copywrit ing and content  
strategy includes c l ient  work with  Ford,  
JEEP,  Chick-f i l -A,  Savi le  Row,  iamsecond,  
Savi le  Row,  and other  internat ional ly  
recognized ventures.  
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MEET JON COOK

When Jon isn't  on stage connecting with  inf luencers,  he takes any opportunity  
to  be with  h is  wife  Kara  and their  daughter .  As a  Colorado nat ive,  Jon loves 
breaking free for  a  camping tr ip ,  f ishing adventure,  h ike through the Rockies,  or  
a  s l ide down the s lopes.  He a lso enjoys p laying several  instruments,  s inging,  
reading,  cycl ing,  and cheer ing on h is  favor ite  sports teams.  Fun fact :  Jon and 
Kara  v is ited a l l  30 Major  League Basebal l  stadiums before turning 30.  

http://www.keynotecontent.com/speaking/


FEATURED TALK

Speakers,  coaches,  and consultants are f ight ing harder  than ever  to  break 
through the noise.  Jon Cook shares h is  propr ietary  M3 Inf luencer  Matr ix  for  
bui ld ing inf luence in  your  marketplace.  You wi l l  learn  why the wor ld  needs 
more manifestos,  how to win  your  audience's  a l legiance,  and how to share 
messages that  can change the wor ld .  

KEY TAKEAWAYS:  

THE M3 INFLUENCER MATRIX:  
THE THREE-STEP 
FRAMEWORK FOR CREATING 
POWERFUL IMPACT AS A 
SPEAKER,  COACH,  OR 
CONSULTANT 
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Manifestos beat  mission statements every  day and twice on Sunday.
Most inf luencers don't  tru ly  understand their  target  market.
You can double  your  message impact  (and sales)  using one s imple formula.

http://www.keynotecontent.com/speaking/


FEATURED TALK

Jon Cook wrote over  1.4 mi l l ion words in  s ix  years master ing the art  of  
persuasion.  Jon's  exper ience uncovered a  proven framework for  bui ld ing instant  
inf luence as a  speaker ,  coach,  or  consultant .  This  featured ta lk  explores three 
key pr incip les of  persuasion and how to implement each pr incip le  for  dynamic 
inf luence.  

KEY TAKEAWAYS:  

3 PERSUASION PRINCIPLES 

FROM WRITING 1.4 MILLION 

WORDS IN SIX YEARS 
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True inf luence rel ies on three key pr incip les to  thr ive,  no matter  your  market  or  
message.
Boi l ing water  and f lamethrowers have a  c lose connection to  creat ing content.
Our  bra ins expect  to  be persuaded one way,  but  we want  to  be persuaded 
another  way.

http://www.keynotecontent.com/speaking/


FEATURED TALK

"Storytel l ing is  an art ! "  Spoi ler  a lert :  i t 's  a lso a  science,  and science can be 
hacked.  Jon Cook shares about  four  chemicals  our  bra ins crave and how to 
act ivate each chemical  react ion through specif ic  words and phrases.  You 
wi l l  learn  how to create a  compel l ing connection in  the minds of  your  
audience as an inf luencer ,  no matter  your  industry .  

WHAT YOU WILL LEARN:  

ONCE UPON A DOPAMINE:  HOW BRAIN SCIENCE- 
BASED PERSUASION INFLUENCES STORYTELLING,  
SUCCESS,  AND HUMAN SATISFACTION 
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How to act ivate a  chemical  connection in  the brains of  your  audience,  which 
leads to faster  sales,  greater  buy- in ,  and more inf luence
How to leverage brain  chemistry  WITHOUT using manipulat ion or  sales s leaze
Over  100 words and phrases guaranteed to strengthen your  message

http://www.keynotecontent.com/speaking/


"Our  greatest  responsibi l i ty  

as thought  leaders is  to  share 

content  that  actual ly  helps 

people.  Otherwise,  we're  wasting 

everyone's  t ime and trust ."  

/ /  Jon Cook,  Keynote Content
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